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ON THE TOWN: ATLANTA

Hot Beds
Butlers, putting greens, private heliports:
It’s all about luxury at Atlanta’s newest hotels.
BY SARAH GLEIM

For years, Atlanta has been in the throes of a building boom—and then the
economy took a turn for the worse. While many projects were scaled back or
scrapped, two hotel companies—Starwood and Kimpton—stayed the course.
Both brands recognized that the high-end market had been underserved
by the hotel industry for years and saw the city’s potential as a hotbed for
expansion. So despite the toughening economy, multiple luxury hotels have
recently opened, raising the standards—and room rates—in Atlanta.
Starwood set the bar high when it opened the exquisite St. Regis Atlanta in
Buckhead in April. A pair of dramatic curved staircases and a massive crystal
chandelier in the lobby set the tone for the entire hotel. Elegant public spaces
abound, including the outdoor Pool Piazza, surrounded by tropical plants, a
waterfall, private cabanas, fireplace and even a putting green.
The rooms are among the largest in the city, and each floor comes with a St.
Regis Butler, on call 24 hours a day. “Your butler will do anything for you,” says
General Manager Simone Rusconi. “He will unpack for you, press your clothes for
you or shine your shoes. He will even find you a dentist if you have a toothache.”
If The St. Regis Atlanta exudes Southern elegance, then Kimpton’s Hotel
Palomar, which opened in Midtown in May, radiates high fashion. Guests are

(Main photo) St. Regis Atlanta Pool Piazza; (inset, from left) DRINKSHOP at
the W Downtown; lobby at Hotel Palomar

welcomed into a sexy living-room-style lobby, complete
with fireplace, huge floating saltwater aquarium and
onyx ceiling. The design blends funky fabrics, metals
and glass with bright-colored accents.
But the hotel’s devotion to Atlanta’s art scene is
perhaps its most distinctive feature. “We have works by
famed Atlanta artists Todd Murphy and Steve Penley,
and we’ll showcase pieces by up-and-coming local
artists as well,” says General Manager Mark Fischer.
The brand that has every neighborhood covered is
Starwood’s W, with locations at Perimeter, Buckhead,
Midtown and, since early this year, Downtown. “Each
hotel has been influenced by its neighborhood and offers
a different experience for guests,” says GM Tim Dahlen.
The chic W Downtown—the only one built from
the ground up—definitely fits the area. Clean lines,
rich tones and textures, and sculptural elements make
this luxury hotel one of Atlanta’s most fashionable.
In addition to outposts of the famed Bliss Spa, Chef
Laurent Tourondel’s BLT Steak and mixologist Sasha
Petraske’s DRINKSHOP, guests can even charter the
hotel’s helicopter. Now that’s luxury.
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